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Marketing Scenario of Fruits and Vegetables in Kerala

C.S. Sreekala', P.C. Sadan Kumar? and S.Nirmala Dev’
Abstract

The vegetable and fruit marketing system in Kerala involves a long
chain of intermediaries taking exorbitant margins resulting in low farmer’s
share in consumer’s price. The involvement of intermediaries results in
multiple handling, loss of quality, malpractices in weighment, handling,
payments etc. Vegetable and fruit cultivation in Kerala is predominantly
undertaken by small, marginal farmers and landless agricuftural workers
who lease the land. In order to sustain the interest of vegetable and fruit
growers and motivate them for enhancing production, it is necessary to
ensure that they get a reasonable price. A marketing channel which ensures
a good and reasonable price to the producers as well as consumers with
least number of intermediaries has to be identified. Due to interventions
by public sector organizations, vegetable and fruit marketing in Kerala
has improved the farmers’ share of consumers price. This paper reviews
the role of public sector organisations, their interventions in vegetable
and fruit marketing in Kerala, strengths and weaknesses.

Introduction

Kerala being a consumer state depends on neighbouring states for major
food commodities. The various developmental schemes launched in the state
have resulted in substantial increase in the vegetable and fruit cultivation in the
state. The vegetable production of the state is 7t / ha and the consumption is 17t/
ha. (Anon., 2010).

The fruit and vegetable marketing sector of Kerala has huge potential of around
1000 crores. Vegetable cultivation is undertaken predominantly by marginal
farmers and landless agricultural workers either on leased land or on their own
land. There exists a chain of intermediaries between the producer and the final
consumer. They include the village merchant, itinerant trader, wholesaler,
commission agent, pre-harvest contractor and retailer who take exorbitant margins
making the commodities costly for the consumers and reducing the producer’s
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by the state governments as a promotional measure to introduce the principle of
marketing without middlemen for the benefit of the small and marginal farmer
(Ray,2005). These whole sale markets of Kerala started functioning full fledged
from 2010 onwards only. A floor price is fixed based on the information of market
price and farmers are allowed to sell at a price equal to or above the floor price.
Auction takes place once in a week. HORTICORP, the governmentat organization
is also allowed to participate in the auction mainly to stabilize the price. If the
traders try to decrease the price below a level, Kerala State Horticulture Products
Development Corporation Limited (HORTICORP) intervenes and procures the
vegetables and fruits at a price equal to or above the floor price. Here also the
farmers’ clusters bring the produce to the market and the mode of marketing is
through auction. Presently the transportation is subsidized 100 per cent under the
state scheme. About 800 MT of banana and vegetables have been auctioned off
from these five markets till March 2011.

Kerala State Horticulture Products Development Corporation Limited
(HORTICORP)

This is a fully government owned company, which started in 1989 with an
objective to achieve multifaceted developments in the field of procurement,
processing and marketing of vegetables and fruits in Kerala. The Government
revived the Corporation in 1996-97 after years of low key functioning. The
HORTICORP procures quality vegetables and fruits from farmers, Haritha Sangharh
and Swasraya Karshaka Samathi of VFPCK and whole sale markets at prices above
or equal to the floor price fixed, thus eliminating exploitation by middle men.
They maintain the open market prices of vegetables and fruits at reasonable levels
by effectively intervening in the markets and eliminating shortage in supply of
vegetables in the state. HORTICORP through its chain of 11 regicnal offices
procures vegetables and fruits from both within the state and from the neighbouring
states at reasonable rates on a daily basis from the farmer, farmers’ societies and
directly from major whole sale markets. The vegetables bronght to the regional
centres are graded and distributed through retail outlets. HORTICORP has
established a chain of over 485 retail outlets throughout the state for marketing of
vegetables and fruits. These outlets are at locations which are easily accessible to
the public. As the prices are maintained at uniform rates in each district, it ensures
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fair prices to the consumer.
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Table 2. Quantity of vegetables and fruits marketed through HORTICORP
during 2005-2010

Year Sales Tonnage
2005-06 65,692,537.90 5,972.05
2006-07 73,566,094.62 6,687.83
2007-08 90,779,520.17 8,252.68
2008-09 135,720,979.52 12,338.27
2009-10 155,192,055.35 14,108.37

Source: HORTICORP

HORTICORP has commissioned two cold storage facilities at Munnar in
Ernakulam and Eruthiampathy in Palakkad to provide storage facilities to the farmers
at times of market glut.

Apart from this, Cooperative Societies also procure or purchase vegetables
and fruits mainly from their grower members and sell directly to the consumers
availing only a small margin for meeting their operational expenses. The Wholesale
markets also operate in all districts where marketing of both local and out of state
produce is undertaken and they form the major feeding point for the processors,
vegetable vendors, local retail markets etc,. Local Public markets are the
conventional retail markets which cater to the needs of the consumer to a large
extent even now. These are mainly run by the private traders. They cater to the
need of the local demand. Organic vegetable markets have .. -0 become popular
in all districts. Usually they open once in a week to cater to the requirement of the
people.

Export Market

Exporting agricultural produce is a means of increasing farm income of
farmers. This can avoid the market glut during peak season ensuring premium
price for the produce. This also helps in popularizing indigenous fruits and
vegetables in the international market. The market for vegetables and fruits from
Kerala has been extended to the Middle East through air cargo located at
Trivandrum, Kochi and Kozhikode. There is an increase in quantity of vegetables
and fruits exported through the major airports during the last five years (Table 3).
However there is no direct export by farmers and the traders are involved in
export thereby gaining a major share of benefit.
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