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Scope of the article

This article attempts to elucidate the contemporary changes in the
floriculture sector in the last two decades, especially, after liberalisation,
globalization and implementation of trade reforms which has brought structural
changes in the floriculture sector. Most of the floriculture products are produced
for export purposes. The first aim of the article is to estimate the effects of the
trade reform measures in terms of trade elasticity of regulations and
competitiveness of Indian floriculture exports. In spite of the generalized
acknowledgement of the growing liberalisation of trade between countries, there
are still numerous obstacles to trade, more of the non tariff type. This article aims
to contribute to the literature on quantifying the economic impact of Indian trade
reforms related to the floriculture industry. The constant market share (CMS)
model has been used to obtain insight into the overall dynamics of the export
markets, trade flows and competitiveness of Indian floriculture exports. Based
on the results, a suitable international market oriented extension approach can be
suggested for the floriculture sector.

Objectives of the study

e To measure the overall export performance of the Indian floriculture
industry with major importing countries

e To assess the effect of competitiveness and market access on Indian
floriculture exports in major importing countries.

e To offer market oriented extension strategies for the floriculture sector

Data on international trade are sourced from the commodity trade data base
(COMTRADE) of the United Nations Statistics Division. The data are for the
period 1991 to 2009 (10 years). As CMS analysis covers a long period, especially,
base and current years, the composition of the countries varies. The selection of
the countries in the analysis is also based on the value of the trade (with regard to
relevant years in the analysis) with India. The commodities covered are the
floriculture products under the HS Code 06.

Export Performance of Floriculture Products

Table 2, Graphs 3 and 4 reveal India’s total export value of floriculture
products from 1991 to 2009. India has performed reasonably well in the export of
floriculture products since 1990 as compared to the pre trade reform period. There
was a steady growth in floriculture exports from India till 2007. Subsequently, it
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The decomposition of the overall export growth of floriculture products in
terms of market size, market composition and competitiveness effect using CMS
indicates that the competitiveness of the Indian floriculture industry is the key
component for export growth, ie. 80%. It reveals the strong supply side of the
Indian floriculture industry. However, the competitiveness cannot be attributed
to a single factor.

It also indicates that the international demand for floriculture products, in
other words, the growth of the market size had minimum impact in the Indian
export growth in the study period 1991 to 2009, ie. 8%. It indicates that the
international market growth pace is faster than the Indian export growth pace. It
may be due to the structural infirmities or international trade barriers to Indian
exports or locational disadvantage to the international floriculture market.

The market composition effect, which is 12%, indicates that India is losing
the international market growth of floriculture products to exporters of competing
countries. At best, these figures are modest indicators of the different forces that
are in action at the international markets for the Indian floriculture industry.

The CMS analysis result for the top twenty countries also reveals a similar
scenario except for a few markets like United Kingdom, Ireland and United Arab
Emirates where the market effects are strong for the export growth of floriculture
products.

Expected Extension Services

The CMS analysis indicates that India has strong supply side
competitiveness. Hence, Indian extension strategies have to focus more on
strengthening the quality parameters, environmental issues, product
diversification, product differentiation and supply chain infrastructure. These are
briefly discussed below.

Quality parameters and Environmental issues

The regulations and standards of MPS, GLOBAL-GAP, ICC, and FLP are
applicable in floriculture trade in recent times. Hence, the extension wing is
expected to educate the Indian flower growers on these standards.

Product Diversification and Differentiation

The product differentiation strategies are extensively used by international
buyers in the global market. The retailers also prefer to have competitive
advantages of new product variety. The extension wing must constantly encourage
the Eiorist to explore the production of new varieties.







