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relating to constraints that hamper vegetable marketing and production are found to
be insufficient and are not well understood. Therefore, this research was initiated to
bridge the above-mentioned information gaps by focusing on the vegetable value
chain.

Objective

The specific objective of this study is to analyze the constraints and opportunities of
vegetable production and marketing in the study area.

Research Methodology
Sampling Procedure

Multi-stage sampling procedure was employed. The sampling covered producers,
retailers other relevant intermediary actors and consumers.

Producers' Survey

At the first stage, Akaki Kality sub-city was selected purposively due to
extensive coverage and production of vegetables. In the second stage, producers
stratified into association and individual. At the third stage of the sampling procedure,
comprehensive fresh lists of producers were prepared from the study sub city to
identify both potato and leafy vegetable growers in collaboration with administrators,
key informants and development agents (DAs) of the respective Sub-City; these
served as the sampling frame. Finally, respondents from the selected sub-city were
identified using probability proportional to size random sampling technique, to get a
total sample size of 75 households (Table 1). The determination of sample size was
resolved by means of Slovin’s sampling formula with 90 per cent confidence level.

N
n= -
1+N(e)

n = sample size for the research use

N = total number of household heads (HHs) producing potato and leafy vegetables

¢ = margin of errors at 10%
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Table 1. Number of Respondents in the selected Sub City

Name of the sub-city Total number No of Percentage of
of Respondents respondents in
Akaki Respondents Selected Sample
Number of vegetable | Association 11 3 4%
growers household
heads Individual 290 72 96%
Total number of respondents 301 75 100%

Traders’ Survey

A Rapid Market Appraisal (RMA) was conducted in order to get the overall
picture of vegetable marketing in the study area. It was estimated that 15 wholesalers
can visit Akaki-Kality sub-city at peak production period out of which nine
wholesalers were randomly selected for detailed analysis of wholesalers’ market
participation.

Retailers’ Survey

The estimated number of retailers in Akaki-Kality sub-city was 185 on the
market day, Saturday, out of which 25 retailers were randomly selected.

Brokers, Assemblers and Transporters

To represent these actors, one broker in the respective location, two assemblers
in the respective production area, and two transporters for vegetables in the select
area were included as sample respondents. Hence, a total of five respondents were
included in the study. In addition, key informants representing: local leaders in the
producing sub city, development agents for crop production in the elected sub-city,
sub-city urban agricultural office, and other relevant stakeholders were identified
purposively in the exploratory research stage.

Focused Group Discussions (FGDs) were conducted with the above mentioned
different sample categories separately. Hence, the primary data for this study were
from multiple types of respondents involving producers, intermediaries and key
informant participants of FGDs.
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Institutional Barriers

The current government structure also poses a barrier to participation in the value
chain of vegetables. As Urban Agriculture is under the Trade and Industry sector,
their major focus is on trade and industry, and they gave little attention to the
agriculture sector. Development agents both in the urban and pre-urban areas are also
expected to perform their daily activities without any transport facilities. In the study
area some of the vegetable farms are far away from their offices and it takes 30
minutes to | hour to walk.

Opportunities

In spite of the constraints identified above, respondents identified various
opportunities for increasing vegetable production in the study area.

In the study area, the contribution of vegetable production towards food security
and healthy nutrition is probably the most important asset of a given community.
Apart from nutrition and health, vegetable production is a source of cash income to
the growers. At the moment, vegetable production provides a significant proportion
of informal employment especially for women and youth. Similarly, in the study area
24 per cent of the producers were females.

The existence of a good policy framework in agricultural development
manifested by deploying development agents at each Woreda in the Sub-City, and
infrastructure development could facilitate vegetable production and marketing. The
increasing use of mobile telephones is another infrastructural advantage to improve
the system.

The government policy and development strategy (in Growth and Transformation
Plan of the Country) identified intensive production and commercialization of
agriculture as its development path. Attempts to implement this plan provide
opportunities for increased vegetable production in the area. In the long run,
investment in the country opens up the possibility of investment ventures in vegetable
and fruit processing such as potato chips and juices. This will create a reliable market
for the producers, stabilize the price and motivate producers to expand their supplies.

Farmers are increasingly becoming aware of production technologies and
improved inputs. If the supply of these inputs is facilitated at reasonable prices, and
farmers' knowledge on sustainable use of the technologies is improved, there is a
potential to increase yield. In this regard, producers training and adequate extension
system play a crucial role. In relation to this, the Sub-City Urban Agriculture Office
provided training for producers once a week.
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